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Summary
Catalyst
Quiq is gaining attention because it sits at the intersection of customer experience (CX), artificial 
intelligence (AI), and digital engagement—three areas where enterprises invest heavily. The 
company’s focus on conversational AI, messaging, and automation makes it highly relevant as brands 
move beyond voice and email to more modern, scalable channels. Quiq’s product capabilities reflect 
a bigger trend—organizations want faster, more personal customer conversations without adding 
headcount. That positions Quiq as a timely example of how vendors are reshaping service and 
engagement strategies in a competitive market.

Omdia view
Quiq’s market opportunity is anchored in the accelerating shift toward conversational engagement 
and AI-powered customer experiences. Enterprises face mounting pressure to meet customers where 
they are (SMS, web chat, and emerging channels) while controlling costs and scaling service. Quiq sits 
squarely in this sweet spot, offering a platform that blends messaging orchestration, automation, and 
conversational AI into a seamless solution.
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The timing is favorable. CX budgets are increasingly directed toward digital-first interactions, with 
buyers prioritizing speed, personalization, and automation. Traditional voice and email are not 
disappearing, but they are no longer the growth channels. Messaging and AI-driven engagement are. 
Quiq’s ability to enable brands to transition from reactive support to proactive, conversational 
engagement positions it well.

Additionally, Quiq’s emphasis on flexibility—supporting human agents, bots, or a hybrid approach—
aligns with enterprise adoption realities. Many organizations want to experiment without fully 
replacing existing systems. By complementing CRMs and contact center infrastructure rather than 
competing head-on, Quiq will lower its barrier to entry.

Quiq’s opportunity lies in helping enterprises modernize customer interactions at scale. As more 
companies prioritize conversational AI and digital messaging, Quiq is well placed to capture 
meaningful growth.

Why put Quiq on your radar?
Enterprises should keep Quiq on their radar because it enables scalable, AI-driven conversations 
across modern messaging channels. With rising demand for faster, more personal engagement, 
Quiq’s blend of automation and human support helps brands improve service, reduce costs, and stay 
competitive in the digital-first customer experience era.

Market context
The market in which Quiq operates is one of the fastest-changing areas of CX—digital messaging and 
conversational AI. For years, enterprises relied primarily on voice, email, and sometimes live chat to 
serve customers. However, the dynamics have shifted. Today’s consumers expect quick, personalized 
responses without waiting in a queue. This evolution has created an opportunity and a challenge for 
enterprises. On the one hand, messaging channels are more efficient than voice and email. A single 
agent can handle multiple conversations simultaneously, reducing costs and improving productivity. 
On the other hand, the sheer variety of channels and the expectation of 24/7 availability make it hard 
for organizations to keep up. That is where the role of automation and conversational AI becomes 
critical. Brands are recognizing that they cannot simply throw more people at the problem—they need 
intelligent systems that scale.

This dynamic shapes Quiq’s market opportunity. The company positions itself as a provider of 
messaging orchestration and conversational automation, helping enterprises unify interactions 
across channels while embedding AI to handle routine questions. Rather than seeing bots and 
humans competing, Quiq emphasizes a blended approach. Simple, repetitive tasks can be 
automated, while more complex or emotional interactions can escalate seamlessly to a live agent. 
This hybrid strategy resonates strongly with enterprises that want efficiency without sacrificing 
customer experience.

Another key market factor is integration. Enterprises have already invested heavily in CRM, contact 
center platforms, and analytics systems. They do not want to rip and replace; they want solutions that 
complement existing infrastructure. Quiq leans into this need by working alongside major platforms, 
extending them with messaging capabilities instead of forcing organizations into a siloed system. This 
lowers barriers to adoption and makes it easier for companies to pilot conversational engagement 
strategies without massive disruption.
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The growing need for this technology comes down to changing customer behavior. All customer 
segments demand asynchronous messaging, faster resolution, and greater personalization. 
Enterprises that fail to modernize risk losing customers to competitors who can deliver a more 
seamless, digital-first experience.

In addition, cost pressures are rising. Staffing large contact centers is expensive and often 
unsustainable. With economic uncertainty, many organizations are looking for ways to do more with 
less. Messaging and AI-driven automation offer a path to cutting costs and improving satisfaction—a 
rare combination in customer service investments.

In short, Quiq operates at the intersection of powerful market forces: the consumer demand for 
modern, fast, personal engagement and the enterprise need for scalable, efficient solutions. Its 
approach—blending automation with human service and integrating seamlessly into existing 
environments—positions it as a relevant and timely player in the rapidly expanding conversational AI 
and messaging space.

Product/service overview
Quiq is a customer engagement platform designed to help enterprises modernize service and sales 
interactions through digital messaging and conversational AI. At its core, the product enables brands 
to communicate with customers across the channels they increasingly prefer—SMS, WhatsApp, 
Apple Messages for Business, web chat, and other emerging messaging platforms—while using 
automation and orchestration to ensure those conversations are efficient, scalable, and personalized.

The way Quiq works is straightforward but powerful. Customers can initiate conversations or the 
brand proactively initiates them, and they are routed into a unified interface where agents and AI-
driven bots collaborate to resolve inquiries. The platform’s automation capabilities handle repetitive 
questions, such as order status or password resets, freeing human agents to focus on more complex 
or high-value interactions. When escalation is needed, Quiq ensures a handoff that preserves the 
context of the conversation so the customers do not need to repeat themselves. This hybrid model—
automation plus human service—has become increasingly important as enterprises look to strike the 
right balance between efficiency and experience.

From a deployment perspective, Quiq is designed to complement, not replace, existing infrastructure. 
The platform integrates with leading CRMs and contact center solutions, extending their capabilities 
with messaging and AI rather than forcing organizations into a rip-and-replace scenario. This lowers 
the barrier to adoption and allows companies to experiment with conversational engagement without 
disrupting their entire service stack. Deployment is typically cloud-based, enabling rapid rollout and 
scalability, though Quiq emphasizes flexibility to meet enterprise requirements around security and 
compliance.

What sets Quiq apart is its focus on orchestration. Enterprises often face a patchwork of siloed 
channels—voice handled in one system, email in another, messaging in yet another. Quiq unifies 
messaging into a single environment, providing consistent workflows, reporting, and management. 
This not only improves agent productivity but also ensures customers receive a coherent experience 
no matter how they engage with the brand. The platform also allows for proactive outreach, letting 
companies use messaging to confirm appointments, send delivery updates, or notify about 
promotions, which broadens the value beyond reactive support.
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The customer experience challenges Quiq addresses are operational and strategic. On the 
operational side, enterprises are pressured to reduce service costs while handling rising volumes of 
digital inquiries. Traditional staffing models are difficult to scale, especially when customers expect 
near-instant responses. By automating routine tasks and enabling agents to handle multiple 
concurrent conversations, Quiq directly reduces cost-to-serve while increasing throughput.

Strategically, the challenge is customer expectations. Today’s consumers are less inclined to call or 
email; they expect brands to be reachable via quick, asynchronous messaging. Failure to meet those 
expectations can erode loyalty and push customers toward competitors. Quiq helps enterprises close 
this gap, making them accessible in the channels customers prefer while maintaining the 
responsiveness and personalization that drive satisfaction.

Ultimately, Quiq’s product enables enterprises to transition from transactional, channel-specific 
support to conversational engagement that is scalable, integrated, and customer-centric. By blending 
automation with human service, deploying alongside existing systems, and orchestrating 
conversations across modern messaging platforms, Quiq positions itself as a timely solution for 
organizations seeking to modernize their CX.

Company information
Background
Founded in 2015 in Bozeman, Montana, Quiq was established by Mike Myer—a veteran of customer 
experience software who previously led engineering at RightNow and Oracle’s Service Cloud—along 
with co-founder William O’Neill, head of product and engineering. Their shared vision was to transform 
how consumers interact with brands, bringing messaging-like ease to business communication.

On the funding front, Quiq has raised $47.5 million in total, spanning seven funding rounds. Its 
Series C round in April 2022—led by Baird Capital with continued support from Venrock, Foundry 
Group, and Next Frontier Capital—injected $25 million to fuel growth in conversational AI and expand 
market reach. This blend of seasoned leadership and strong venture backing laid the foundation for 
Quiq’s evolution into a leading agentic AI platform for enterprise customer engagement.

Current position
Today, Quiq finds itself in a strong, differentiated position in the rapidly evolving conversational AI 
space. While many vendors are still dabbling in generative AI (GenAI) pilots or narrow automation, 
Quiq has already repositioned itself as an agentic AI platform—giving AI true autonomy to reason, 
plan, and act across the customer journey. In fact, Quiq claims to be operating at Level 5 on the 
agentic maturity curve, offering fully orchestrated systems with human-in-the-loop guardrails. That is 
an ambitious claim, but it reflects years of investment in orchestration, observability, and agent 
lifecycle tools that most competitors are only now starting to build.

The company’s journey to this point has been deliberate. Originally known for its messaging-first 
customer engagement, Quiq steadily invested in orchestration architecture and deep integration with 
enterprise systems. This foundation let it pivot quickly when GenAI hit the mainstream. Instead of 
bolting AI onto legacy workflows, Quiq doubled down on building a platform-first approach—its AI 
Studio gives enterprises control, transparency, and customization without forcing black-box adoption. 
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This “buy to build” value proposition positions Quiq between AI-first startups (which often lack 
enterprise depth) and legacy CRM providers (which lag in AI innovation).

Now, Quiq not only delivers customer-facing AI agents but also agent-assist tools, observability 
frameworks, and orchestration layers that make AI safer and more measurable. Clients across retail, 
travel, and consumer services already use it for complex use cases like troubleshooting, flight 
rebooking, and lead generation. In short, Quiq has moved from being a conversational AI vendor to a 
credible leader in agentic AI. Its challenge now is less about proving technology and more about 
scaling adoption, strengthening its partner ecosystem, and maintaining trust as enterprises hand over 
more decision-making to autonomous agents.

Future plans
Looking ahead, Quiq’s future plans revolve around solidifying its position as a leading platform for 
agentic AI in customer engagement and expanding beyond customer service into broader enterprise 
functions. The company’s vision is clear: to move enterprises from basic automation toward true end-
to-end resolution, where AI agents can reason, plan, and execute complex workflows autonomously—
within guardrails of safety, compliance, and human oversight.

A major focus will be on enhancing agent autonomy and orchestration. Quiq is building more 
sophisticated cognitive architectures that allow agents not only to handle structured tasks but also to 
anticipate customer needs, dynamically adapt workflows, and collaborate with both specialized AI 
agents and human staff. The roadmap also includes expanding interoperability, with commitments to 
open standards like Google’s A2A (Agent-to-Agent communication) to enable cross-enterprise AI 
ecosystems.

Quiq also sees growth in cross-functional applications. While customer service remains its core, its AI 
Studio platform is designed to power agents for sales, marketing, and even IT operations. By enabling 
enterprises to build specialized agents for diverse functions, Quiq aims to become the orchestration 
fabric that ties together customer-facing and internal AI workflows.

GenAI will continue to play a central role, powering richer multimodal interactions (voice, text, images, 
video), advanced reasoning, and proactive engagement. The company is investing heavily in 
observability and governance tools to maintain transparency, bias management, and ethical 
standards—critical differentiators in a crowded market.

Ultimately, Quiq is positioning itself for a world where AI ecosystems become the norm and 
enterprises need flexibility and control. By offering a large language model (LLM)-agnostic, deeply 
customizable, and enterprise-grade reliability platform, Quiq aims not only to keep pace with the 
market shift toward agentic AI but also to set the stage for how intelligent, orchestrated customer 
journeys are delivered.
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Key facts
Table 1: Data sheet: Quiq

Product/Service 
name

Digital Engagement Center Product 
classification

An AI-powered “Contact 
Center” for asynchronous 
messaging channels, 
including but not limited to 
web chat, SMS, Apple 
Messages for Business, 
WhatsApp, Facebook 
Messenger, Instagram 
Messenger, and customer-
branded applications

Product/Service 
name

AI Studio Product 
classification

A complete AI lifecycle 
management platform

Product/Service 
name

Agentic AI Product 
classification

Custom agentic AI solutions 
in the form of customer-
facing AI agents, employee- 
and human agent-facing AI 
assistants, and system-facing 
AI services

Industries 
covered

All B2C, including, but not 
limited to retail & 
consumer products, travel 
& hospitality, and home & 
consumer services

Geographies 
covered

The Americas and Europe, the 
Middle East, and Africa

Relevant 
company sizes

Upper mid-market, 
enterprises/large 
enterprises, 
global/multinational 
organizations, and the 
public sector/government

Licensing 
options

Value-based pricing with a flat 
platform is a percentage of 
the overall usage pool 
spending. There are one-time 
custom-scoped fees for 
projects, such as custom 
integrations, AI agents, AI 
service, etc.

URL https://quiq.com/ Routes to 
market

Direct sales, channel 
partners, technology solution 
distributors, and consultants

Company 
headquarters

Bozeman, Montana, USA Number of 
employees

85

Source: Omdia
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Analyst comment
Quiq is well-positioned at a pivotal moment in the conversational AI and customer engagement 
market. The shift from rule-based bots and basic generative assistants toward agentic AI ecosystems 
is accelerating. Quiq has invested early in the orchestration, observability, and governance 
capabilities that enterprises now demand. By providing customer-facing automation and agent-assist 
tools, Quiq is framing itself not as a point solution but as a platform layer for enterprises seeking safe, 
measurable AI deployment.

In the market, Omdia sees a clear divide forming. Legacy CRM players are mainly slow to embed true 
agentic functionality, while AI-first startups often lack enterprise maturity. Quiq sits between these 
extremes—it offers the depth and control IT teams require, without locking enterprises into rigid, 
opaque architectures. This “buy to build” model could make Quiq particularly attractive to large 
organizations that want ownership of their AI strategy without starting from scratch.

That said, uncertainties remain. First, the competitive landscape is intensifying—from focused AI 
startups like Kore.ai to large incumbents racing to upgrade their platforms. Maintaining differentiation 
through transparency and flexibility will be crucial. Second, as agentic AI moves deeper into enterprise 
workflows, issues around data governance, ethical guardrails, and regulatory compliance could 
become friction points, especially as Quiq expands globally. Finally, scaling adoption presents both 
opportunity and risk. While early deployments in retail, travel, and services show promise, enterprises 
are still testing comfort levels by handing more decision-making to autonomous agents. 
Overpromising could erode trust if performance does not consistently meet expectations.

Overall, Quiq’s trajectory is encouraging. Its early bet on agentic AI orchestration, combined with 
enterprise-grade reliability, sets it apart in a crowded field. The next two years will be critical in proving 
whether its platform can become the connective tissue for enterprise AI ecosystems—or whether 
larger players will close the gap and crowd out independent vendors. For now, Quiq remains one of the 
most credible emerging challengers in the agentic AI era.

Appendix
On the Radar
On the Radar is a series of research notes about vendors bringing innovative ideas, products, or 
business models to their markets. On the Radar vendors bear watching for their potential impact on 
markets as their approach, recent developments, or strategy could prove disruptive and of interest to 
tech buyers and users.
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Citation policy
Request external citation and usage of Omdia research and data via citations@omdia.com.

Omdia consulting
We hope that this analysis will help you make informed and imaginative business decisions. If you 
have further requirements, Omdia’s consulting team may be able to help you. For more information 
about Omdia’s consulting capabilities, please contact us directly at consulting@omdia.com.

Copyright notice and disclaimer
The Omdia research, data and information referenced herein (the “Omdia Materials”) are the 
copyrighted property of TechTarget, Inc. and its subsidiaries or affiliates (together “Informa 
TechTarget”) or its third party data providers and represent data, research, opinions, or viewpoints 
published by Informa TechTarget, and are not representations of fact.

The Omdia Materials reflect information and opinions from the original publication date and not from 
the date of this document. The information and opinions expressed in the Omdia Materials are subject 
to change without notice and Informa TechTarget does not have any duty or responsibility to update 
the Omdia Materials or this publication as a result.

Omdia Materials are delivered on an “as-is” and “as-available” basis. No representation or warranty, 
express or implied, is made as to the fairness, accuracy, completeness, or correctness of the 
information, opinions, and conclusions contained in Omdia Materials.

To the maximum extent permitted by law, Informa TechTarget and its affiliates, officers, directors, 
employees, agents, and third party data providers disclaim any liability (including, without limitation, 
any liability arising from fault or negligence) as to the accuracy or completeness or use of the Omdia 
Materials. Informa TechTarget will not, under any circumstance whatsoever, be liable for any trading, 
investment, commercial, or other decisions based on or made in reliance of the Omdia Materials.
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